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Key findings

Inbound Visitors 

higher than pre-

pandemic levels

Food & Drink

Heritage

Shopping

VFR accounts for 

42% of the visitor 

economy

11% of all jobs 

in Kent



Challenges
& 

Opportunities



Challenges

Reduced funding 

for visitor 

economy

Higher 

Overheads

Recruitment & 

Retention of staff

Cost of  living 

crisis



Opportunities

Strong demand Diversified 

product

Year-round job 

creation
Pride in 

Place



Visitor Economy

Revitalises  
High 

Streets
Brings 
People 

Together

Attracts 
Inward 

Investment

Improves 
Health & 
Wellbeing

Celebrates 
Culture

Attracts 
Skilled 

Workers

Creates 
Communities

More than just economic benefit



THE VISITOR ECONOMY DELIVERS SOCIAL VALUE







What’s 

next?



STARRING GB!



WINE TOURISM



INTERNATIONAL PARTNERSHIPS
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